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IN THE UNITED STATES DISTRICT COURT
FOR THE DISTRICT OF COLUMBIA

)
SENATOR MITCH McCONNELL. )
etal. )
)
Plaintifts. )
) Civ. No. 02-0582 (CKK. KLH. RIL)
V. )
) All consolidated cases.
FEDERAL ELECTION COMMISSION. )
et al.. )
)
Defendants. )
)
DECLARATION OF RAYMOND D. STROTHER
1. My name is Raymond D. Strother. I am a political media consultant. and

President and founder of Strother/Duffy/Strother. I am Chairman ot the Board ot the American
Association of Political Consultants. and last vear [ served as its President. Since 1967. 1 have
worked for more than 300 campaigns. Representative clients at the presidential. congressional.
and gubernatorial levels have included Lloyd Bentsen. Paul Simon. Gary Hart. Bill Clinton. Al
Gore. Mary Landrieu. and Zell Miller. (See Appendix A.) In the last two decades alone. my firm
has helped elect candidates in 44 states and five countries. including 13 Senators. 8 Governors.
and scores of Congressmembers. We have won more Democratic Primaries than any other firm.
All matters attested to in this declaration are based on my personal knowledge or information that

I have acquired during the course of my career as a political consultant.
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4. In fact. media consultants prefer putting across electioneering messages without
using words such as “vote for.” Good media consultants never tell people to vote for Senator X:
rather. you make vour case and lét the voters come to their own conclusions. In my experience. it
actually proves less effective to instruct viewers what you want them to do. They have to come
to their own conclusion. Americans like to thihk they make up their own minds and determine
their own fate. Without even mentioning an upcoming election. the media consultant can count
on the electoral context and voters’ awareness that the election is coming. Voters will
themselves link vour ad to the upcoming election. When viewed months or years after the
election a particular ad might look like pure issue advocacy unrelated to a federal election.
However. during the election. political ads — whether candidate ads. sham issue ads. true issue
ads. positive ads. negative ads or whatever - are each seen by voters as just one more ingredient

thrown into a big cajun stew. Thus. there is precious little difference in how you go about

crafting “issue ads™ and candidate ads.
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Pursuant to 28 U.S.C. 1746. I declare under penalty of perjury that the foregoing is true

. and correct.

d D. Suother
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